Musamus Journal of Physical Education and Sport (MJPES)
http://ejournal.unmus.ac.id/index.php/physical

Volume 7, No. 1, January 2025, Pg. 210-227
DOI: 10.35724/mjpes.v7i1.6640

f SN
0o vs,
= P4y

&

O 0
Prysiea ¥

o

7
7o, »
N anD *'

1 Tri Murtono *, ? Tesa Alex Suhendra, 3 Sardiman, * Arief Aditya Rifandy, ° Delvi

1,

The Satisfaction Level of Visitors to the Blessing Jesus Statue as a
Recreational Object in Buntu Burake Village, Makale District, Tana

Toraja Regency

Kristanti Liloi, ° Rahmah, " Nyoman Sukrawan, ® Christian Kungku
*Corresponding Author: Tri Murtono , e-mail: trimurtono57@gmail.com

2345678 Denartment of Physical Education, Health, and Recreation Study Program,

Tadulako University, Palu, Indonesia

Abstract

Objectives. The Blessing Jesus Statue Tour stands out as a notable
attraction frequently explored by both domestic and international visitors.
This investigation seeks to assess the degree of visitor satisfaction regarding
the Blessing Jesus Statue as a recreational attraction.

Materials and Methods. This investigation employs a descriptive
methodology utilizing a survey approach alongside quantitative data
analysis. The participants in the investigation consisted of individuals
visiting the Blessing Jesus Statue located in Tana Toraja Regency. The
participants in this investigation consisted of visitors to the tourist
destination, with a sample size of 80 individuals. The sampling method
employed was accidental sampling. The analysis of data involved the
application of descriptive statistics, utilizing percentage analysis to classify
the degree of visitor satisfaction.

Results. The findings of the study indicated that one individual (1.25%) fell
into the very dissatisfied category, 23 individuals (28.75%) were
dissatisfied, 39 individuals (48.75%) reported being quite satisfied, 12
individuals (15%) were satisfied, and 6 individuals (6.25%) expressed being
very satisfied. Thus, the majority of visitors rated their level of satisfaction
in the quite satisfied category with a percentage of 48.75 % .

Conclusions. The findings suggest that visitor satisfaction with the Blessing
Jesus Statue tour falls within the fairly satisfied range. To enhance visitor
satisfaction, it is recommended that managers focus on upgrading current
facilities and services. Additional investigation may explore various
elements, including service quality, cleanliness standards, and
environmental sustainability, to enhance the appeal of this tourist
destination.

Keywords: Visitor Satisfaction, Blessing Jesus Statue, Recreational Tourism, Tana
Toraja
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Introduction
Culture and natural beauty are valuable assets that have been able to attract domestic

and foreign tourists to come and visit to enjoy the natural beauty and to learn about the
diversity of Indonesian culture (Heryati, 2019) . In today's era, tourism has become a trend in
the lives of modern humans today. Tourism today is no longer just traveling but has been
widely referred to as healing. Over time, tourism continues to experience changes and shifts.
In 2024, the tourism trend is believed to be a momentum of revival for the entire tourism
sector.

Tourism is an activity of people who travel with the aim of getting pleasure, seeking
satisfaction, knowing something, improving health, enjoying sports or taking a break from all
routine activities (Ramdani, 2018) . Tourism is a journey that is carried out temporarily which
is organized from one place to another with the intention not to try (business) or to earn a
living to the place visited, but solely to enjoy the trip to fulfill various desires (Hidayat et al.,
2017) . Tourism is a creative-based service sector. Indonesia with its rich tourism potential
should be able to maximize its potential as much as possible for the welfare of the people.
The tourism sector is a potential sector and is expected to be able to contribute to increasing
Regional Original Income (PAD) and creating jobs in the regions (Mebri et al., 2022; Putri et
al., 2019; Rusyidi & Fedryansah, 2018) . The tourism sector not only touches certain
economic groups, but also low economic groups (M. Amin et al., 2023) . Not only the
economy but tourism also has an impact on introducing local culture to foreigners (Noraimin,
2022) . Tourism policy has a basic understanding in determining the steps for sustainable
tourism development and development for the future of the destination (Setioko, 2019) . The
potential of the tourism sector does need to be developed with the hope of being able to
realize the objectives of tourism management in the law, namely regarding the utilization,
preservation and improvement of the quality of tourist objects and attractions (Tumija &
Bayu, 2022) .

Areas with good tourism potential are encouraged to develop the tourism sector to
contribute to the local economy. Among other things, this is done by displaying interesting
things on social media networks that provide the latest information on the development of the
tourism industry in Indonesia and introducing the world that Indonesia has many natural

beauties as tourism objects (Mardalis & Wijaya, 2016) . This can be seen from the use of
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technology which is still limited to promotional media and has not yet been developed into
technology-based tourism (Wahyuningsih et al., 2019) . Tourism activities in an area can
make the area an economic center. The community does not yet understand the importance of
tourism, even though through tourism activities the economy and standard of living of the
community can improve (Elsa, 2014) . The local community has an important role, especially
in the development of the tourism industry (Permatasari, 2022) . In order to support the
achievement of these targets until the end of the year and also the following year's targets, of
course, it is necessary to have an appropriate strategy, appropriate benefits, and on time, both
in terms of my sources and institutions, destinations and infrastructure, industry and
investment, marketing, tourism products and event management, as well as the digital
economy and creative products (Asthu et al., 2023) .

One of the areas that is actively developing tourism is Tana Toraja Regency. Tana
Toraja Regency has a lot of potential in the tourism sector, including natural tourism, cultural
tourism and artificial tourism. Where these types of tourism have their own attractions,
especially in artificial tourism in Tana Toraja Regency, which is tourism that is created with
the concept and various tourist objects and the natural beauty of Tana Toraja Regency
(Pamarruan et al., 2022) . One of the tourist attractions that is the natural wealth of Tana
Toraja is the Jesus Blessing Statue tourist attraction in Buntu Burake Village, Makale
District, this tourist attraction has natural beauty that can be seen from the top of the
mountain such as the statue of Jesus and the glass bridge, because physically this area has
quite good tourism assets that can meet tourism needs if these assets can be utilized
optimally, it will affect the receipt of foreign exchange for the local government. The
development of a tourist attraction must be designed based on the potential attractions owned
by the object, and must refer to the eligibility criteria (Supriyatama & Wesnawa, 2019) .

The statue of Jesus that was built has a positive impact on the surrounding community,
such as creating jobs at the tourist attraction. Data from the relevant agency shows that the
number of tourist visits to Tana Toraja Regency in 2017 was 1,173,183 tourists, in 2018 it
increased to 1,355,283 tourists, in 2019 it decreased to 1,030,821 tourists, in 2020 it
decreased drastically to 93,545 tourists because in that year there was a spread of the Covid-
19 disease outbreak, in 2021 it decreased again to 78,193 tourists and in 2022 it increased to

480,631 tourists. More details can be seen in the following table:

Table 1. Number of Domestic Tourists Visiting Tana Toraja Regency
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Tourists Visiting Tana Toraja Regency

Year 2017 2018 2019 2020 2021 2022
Amount 1,173,183 1,355,283 1,030,821 93,545 78,193 480,631

Source: Tana Toraja Regency Tourism Office

The Blessing Jesus Statue tourist attraction is located on Buntu (Bukit) Burake, in line
with the religious mission, namely the emphasis on carrying out worship according to each
religion towards the creator, the development of the Buntu (Bukit) Burake area is directed at
arranging this area for religious-based interests. The construction of the Jesus statue in Buntu
Burake certainly has its own reasons, one of which is because the location of its construction
is very strategic in the middle of Makale city, so that it functions as a tourist attraction for the
view of Makale city for visitors. This tourist attraction has undergone a lot of development
from the beginning of construction until now. At the beginning of construction, road access to
this tourist attraction was still inadequate, but now the road access is good. The condition of
the road to the tourist attraction is very important (Susumaningsih et al., 2020) .

Currently, the existing tourist attractions are not only the statue of Jesus, in 2016 there
was an additional destination, namely a glass bridge right in front of the statue of Jesus.
Before arriving at the statue of Jesus, there are other tourist attractions, namely a swimming
pool as a bathing place. With the existence of several tourist attractions, it can increase the
income of the local community. In order for tourists to be more interested in coming, the
tourist attraction must have its own appeal. Tourist attractions must have an attraction in
providing a sense of satisfaction and awe to tourists where tourist attractions are the main
potential in a tourist attraction (Febrina et al., 2015) . The attraction in tourist attractions is
one of the main assets that must be owned in efforts to improve and develop tourist
attractions (Zunaidi et al., 2022) . Service quality is the main factor that influences tourists to
want to make return visits (Devy & Soemanto, 2017; Ghassani et al., 2023) . It is undeniable
that the creation of a high level of tourist visits cannot be separated from various tourism
sectors in establishing cooperation (Yulianto & Mayasari, 2021) . From these various things,
there needs to be government assistance, there needs to be cooperation from the community,
there needs to be marketing and professional management of tourist destinations (Lumansik
et al., 2022) . In developing tourism, there needs to be continuity from various elements that
have interests including local governments, the private sector, and other related parties to

improve the quality of tourism services (Nabilah et al., 2024) .
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Tourism is one of the sectors that plays an important role in improving the economy of
a region. Tana Toraja Regency, as one of the leading tourist destinations in Indonesia, has
diverse tourism potential, both natural, cultural, and artificial tourism. One of the tourist
attractions that attracts tourists is the Statue of Jesus Blessing in Buntu Burake Village,
Makale District. This statue is not only a religious icon but also a major attraction that offers
beautiful views from the top of the hill as well as additional facilities such as a glass bridge.

Importance of Research This research was conducted to understand the level of visitor
satisfaction with the Jesus Blessing Statue tourist attraction. Tourist satisfaction is an
important indicator in assessing the sustainability and attractiveness of a tourist destination.
By knowing the aspects of tourist satisfaction, managers can improve the quality of services
and facilities to increase the competitiveness of the tourist destination.

Research Novelty This study provides a new contribution to tourism studies in Tana
Toraja by focusing on evaluating the level of visitor satisfaction using a quantitative
approach. In contrast to previous studies that discussed more about tourism potential in terms
of promotion and infrastructure development, this study directly highlights visitor
experiences, which can be the basis for improving tourism services in the future.

Urgency of Research The urgency of this research is based on the trend of increasing
tourism in Indonesia post-pandemic, which demands improvements in the quality of tourism
services. Tourist visit data in Tana Toraja shows quite significant fluctuations in recent years,
especially due to the COVID-19 pandemic. Therefore, understanding visitor satisfaction is
very important to ensure that this tourist destination remains competitive and attractive to
both domestic and foreign tourists.

With this research, it is hoped that tourism object managers and policy makers can take
strategic steps to improve the quality of tourism at the Blessing Jesus Statue, both in terms of

facilities, accessibility, and additional attractions to improve the tourist experience.

Materials and Methods
The research method used in this study is the survey method. Survey research is

research that takes samples from various populations and survey research uses questionnaires
as the main data collection tool to find out the results (Maksum, 2012) . Surveys involve
reflective and scientific thinking, in line with the objectives and characteristics of the study
(Rachman et al., 2024) . The survey research method is a way of obtaining data that occurs in
the field that has occurred in the past or current events that aim to determine the relationship
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between variables and the behavior of several hypotheses that have occurred (Sugiyono,
2016) .

Population is the entirety of units or individuals of elements in a study including objects
and subjects with certain characteristics and traits (NF Amin et al., 2023; Mustafa, 2022) .
The population in this study were tourists visiting the Jesus Blessing statue tourist attraction
in Buntu Burake village, Makale district, Tana Toraja regency. The sampling technique was
carried out by accidental sampling. According to Sugiyono in (Daengs et al., 2022) it is a
sampling technique based on coincidence, namely any patient who accidentally meets the
researcher can be used as a sample, if it is considered that the person who happened to be met
is suitable as a data source. So the sample in this study amounted to 80 tourists.

The data collection technique in this study used a questionnaire. A questionnaire is a
data collection method that has been carried out by providing several types of questions
related to the research problem (Prawiyogi et al., 2021) . The questionnaire used in this study
consists of question items arranged based on research variable indicators consisting of 1)
Friendliness, 2) Credibility, 3) Accessibility, 4) Facility Appearance (Jinayan, 2019) . After
the research indicators are known, they will then be made in the form of a research
instrument grid (Jinayan, 2019)

Table 2. Instrument Grid

Draft Aspects/Dimensions Indicator Q_ugstlon Item_s Qty
Positive | Negative

The level |e Socialization and : 1,23,
of visitor economic factors Attractions 4,5 >
satisfaction |e Gender, Age and .
of the_Jesus Family Factors Facility 6,7 89,10 | 5
Blessing o Free time
statue Hahili 12,13,

s availability Infrastructure 11 14 4
attraction ] 15 16
in Buntu e Prana factor Transportation i7 ’ 3
Burake
Village,
Makale e Factors of
District, technological Comfort 18,19 20 3
Tana change
Toraja
Regency

The analysis used in this study is descriptive analysis. Descriptive analysis is a statistic
used to analyze data by describing or depicting the data that has been collected as it is

without intending to make conclusions that apply to the public or generalization (Mustafa,
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2022) . Data analysis focuses on the average value and percentage of respondents' answers
and is then interpreted based on the principles of descriptive analysis with the following
formula:
P=F/N x 100

Information:

P = Respondent

F = Frequency respondent

N = Number of data/sample

To determine the scoring criteria using the Normal Reference Assessment (PAN) from
(Azwar, 2022) .

Table 3. Score Categorization

No Interval Information

1 M+15S<X Very satisfied
2 M+05S<X<M+15S Satisfied

3 M-05S<X<M+0.5S Quite Satisfied
4 M-15S<X<M-05S Less satisfied
5 X<M-158§ Very Dissatisfied

Results
Research data on the level of visitor satisfaction of the Jesus Blessing statue as a

recreational object in Buntu Burake Village, Makale District, Tana Toraja Regency is
described based on the answers from visitors by filling out a questionnaire that has been
tested for validity and reliability. To make it easier to describe the data, all answers are
categorized. Based on the categorization norms, the distribution of data on the level of visitor
satisfaction of the Jesus Blessing statue in Makale Village obtained a minimum value of 46, a
maximum value of 80, a range value of 34, a mean value of 57.18 and a standard deviation of
6.71. The following is the frequency distribution of the level of visitor satisfaction of the
Jesus Blessing statue in Buntu Burake Village.

Table 4. Frequency distribution of visitor satisfaction levels of the Blessing Jesus statue as a
recreational object in Buntu Burake village, Makale sub-district, Tana Toraja

Regency.
Interval Category Frequency Presentation
X >67.25 5 Very satisfied 6.25%
60.53 <X <67.25 12 Satisfied 15%
53.82 <X <£60.53 39 Quite Satisfied 48.75%
47.10 <X <53.82 23 Less satisfied 28.75%
X <47.10 1 Very Dissatisfied 1.25%
Amount 80 100%
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From the table above, the level of visitor satisfaction of the Jesus Blessing statue as a
recreational object in Buntu Burake Village, Makale District, Tana Toraja Regency can be
explained as follows: there are 5 people or 6.25% who choose the Very Satisfied category,
there are 12 people or 15% who choose the Satisfied category, there are 39 people or 48.75%
who choose the Quite Satisfied category, there are 23 people or 28.75% who choose the Less
Satisfied category, and there is 1 person or 1.25% who have the Very Less Satisfied category.
Based on the mean value of 57.18, it can be concluded that the level of visitor satisfaction
with the Jesus Blessing statue in Buntu Burake Village, Makale District, Tana Toraja
Regency is in the Quite Satisfied category with a percentage of 48.75%. More details can be

seen in the following histogram image.
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Figure 2. Histogram of Visitor Satisfaction Level of the Jesus Blessing Statue Tourist
Attraction as a Recreational Attraction in Buntu Burake Village, Makale District,
Tana Toraja Regency

The following will describe each indicator which includes Attractions, Facilities,
Infrastructure, Transportation, and Accommodation.

1. Level of visitor satisfaction of the Jesus Blessing Statue in Buntu Burake Village,
Makale District, Tana Toraja Regency, reviewed from the Attraction indicator

The results of the study on the satisfaction of visitors to the Jesus Blessing statue in
Tana Toraja Regency, reviewed from the attraction indicator, obtained a minimum value of
14, a maximum value of 20, a range of 6, a mean of 18.59 and a standard deviation of 1.63.
More details can be seen in the following table:

Table 5. Frequency Distribution of Attraction Indicators
Interval Category Frequency Presentation
X >20.03 13 Very satisfied 16.25%
18.40 <X <20.03 29 Satisfied 36.25%
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16.77 <X <18.40 13 Quite Satisfied 16.25%
15.55 <X <16.77 24 Less satisfied 30%
X <15.55 1 Very Dissatisfied 1.25%
Amount 80 100%

From the frequency distribution table of the level of satisfaction of the Jesus Blessing
statue tourism in Buntu Burake Village, Makale District, Tana Toraja Regency, reviewed
from the attraction indicator above, it can be explained that there are 13 people or 16.25%
who choose the Very Satisfied category, there are 29 people or 36.25% who choose the
Satisfied category, there are 13 people or 16.25% who choose the Quite Satisfied category,
there are 24 people or 30% who choose the Less Satisfied category and there is 1 person or
1.25% who choose the Very Less Satisfied category. Based on the mean value of 18.59, it can
be concluded that the level of visitor satisfaction with the Jesus Blessing statue tourism in
Buntu Burake Village, Makale District, Tana Toraja Regency, reviewed from the attraction
indicator is in the Satisfied category with a percentage of 36.25%. More details can be seen in

the following histogram image.
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Figure 3. Histogram of the level of visitor satisfaction of the Jesus Blessing Statue as a
recreational object in Buntu Burake Village, Makale District, Tana Toraja
Regency, reviewed from the attraction indicator.

2. Level of Visitor Satisfaction of the Jesus Blessing Statue Tourism in Buntu Burake
Village, Makale District, Tana Toraja District Reviewed from Facility Indicators

The results of the study on the satisfaction of visitors to the statue of Jesus Blessing in
Tana Toraja Regency reviewed from the facility indicator obtained a minimum value of 11, a
maximum value of 20, a range of 9, a mean of 15.15 and a standard deviation of 2.19. More
details can be seen in the following table:

Table 6. Frequency Distribution of Facility Indicators
Interval Category Frequency Presentation
X >18.44 6 Very satisfied 7.50%
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16.25 <X <18.44 25 Satisfied 31.25%
14.05<X<16.25 33 Quite Satisfied 41.25%
11.86 <X <14.05 13 Less satisfied 16.25%
X <11.86 3 Very Dissatisfied 3.75%
Amount 80 100%

From the frequency distribution table of the level of satisfaction of the Jesus Blessing
statue tourism in Buntu Burake Village, Makale District, Tana Toraja Regency, reviewed
from the facility indicators above, it can be explained that there are 6 people or 7.50% who
choose the Very Satisfied category, there are 25 people or 31.25% who choose the Satisfied
category, there are 33 people or 41.25% who choose the Quite Satisfied category, there are 13
people or 16.25% who choose the Less Satisfied category and there are 3 people or 3.75%
who choose the Very Less Satisfied category. Based on the mean value of 15.15, it can be
concluded that the level of visitor satisfaction with the Jesus Blessing statue tourism in Buntu
Burake Village, Makale District, Tana Toraja Regency, reviewed from the facility indicators,
is in the Quite Satisfied category with a percentage of 41.25%. More details can be seen in

the following histogram image .
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Figure 4. Histogram of the level of visitor satisfaction of the Jesus Blessing Statue as a
recreational object in Buntu Burake Village, Makale District, Tana Toraja
Regency, reviewed from the facility indicator.

3. Level of Visitor Satisfaction of the Jesus Blessing Statue Tourism in Buntu Burake
Village, Makale District, Tana Toraja District Reviewed from Infrastructure
Indicators

The results of the study on the satisfaction of visitors to the Jesus Blessing statue in
Tana Toraja Regency in terms of infrastructure indicators obtained a minimum value of 6, a
maximum value of 16, a range of 10, a mean of 9.75 and a standard deviation of 2.07. More
details can be seen in the following table:

Table 7. Frequency Distribution of Infrastructure Indicators
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Interval Category Frequency Presentation
X >12.85 1 Very satisfied 1.25%
10.78 <X <12.85 17 Satisfied 21.25%
8.72 <X <10.78 44 Quite Satisfied 55%
6.65 <X <8.72 14 Less satisfied 17.50%
X <6.65 4 Very Dissatisfied 5%
Amount 80 100%

From the frequency distribution table of the level of satisfaction of the Jesus Blessing
statue tourism in Buntu Burake Village, Makale District, Tana Toraja Regency, reviewed
from the infrastructure indicators above, it can be explained that there is 1 person or 1.25%
choosing the Very Satisfied category, there are 17 people or 21.25% choosing the Satisfied
category, there are 44 people or 55% choosing the Quite Satisfied category, there are 14
people or 17.50% choosing the Less Satisfied category and there are 4 people or 5% choosing
the Very Less Satisfied category. Based on the mean value of 9.75, it can be concluded that
the level of visitor satisfaction with the Jesus Blessing statue tourism in Buntu Burake
Village, Makale District, Tana Toraja Regency, reviewed from the facility indicators, is in the
Quite Satisfied category with a percentage of 55%. More details can be seen in the following
histogram image
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Figure 5. Histogram of the level of visitor satisfaction of the Jesus Blessing Statue as a
recreational object in Buntu Burake Village, Makale District, Tana Toraja
Regency, reviewed from the infrastructure indicator.

4. Level of Visitor Satisfaction of the Jesus Blessing Statue Tourism in Buntu Burake
Village, Makale District, Tana Toraja District Reviewed from Transportation
Indicators

The results of the study on the satisfaction of visitors to the Jesus Blessing statue in

Tana Toraja Regency reviewed from the Transportation indicator obtained a minimum value
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of 3, a maximum value of 12, a range of 9, a mean of 7.53 and a standard deviation of 1.89.
More details can be seen in the following table:

Table 8. Frequency Distribution of Transportation Indicators

Interval Category Frequency Presentation
X>10.19 6 Very satisfied 7.50%
8.30<X<10.19 30 Satisfied 37.50%
6.40 <X <8.30 30 Quite Satisfied 37.50%
451 <X<6.40 10 Less satisfied 12.50%
X <451 4 Very Dissatisfied 5%
Amount 80 100%

From the frequency distribution table of the level of satisfaction of the Jesus Blessing
statue tourism in Buntu Burake Village, Makale District, Tana Toraja Regency, reviewed
from the transportation indicator above, it can be explained that there are 6 people or 7.50%
who choose the Very Satisfied category, there are 30 people or 37.50% who choose the
Satisfied category, there are 30 people or 37.50% who choose the Quite Satisfied category,
there are 10 people or 12.50% who choose the Less Satisfied category and there are 4 people
or 5% who choose the Very Less Satisfied category. Based on the mean value of 7.53, it can
be concluded that the level of visitor satisfaction with the Jesus Blessing statue tourism in
Buntu Burake Village, Makale District, Tana Toraja Regency, reviewed from the facility
indicator is in the Quite Satisfied category with a percentage of 37.50%. More details can be

seen in the follow FREQUENCY OF TRANSPORT
INDICATORS
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Figure 6. Histogram of the level of visitor satisfaction of the Jesus Blessing Statue as a
recreational object in Buntu Burake Village, Makale District, Tana Toraja
Regency, reviewed from the transportation indicator.

5. Level of Visitor Satisfaction of the Jesus Blessing Statue Tourist Attraction in Buntu
Burake Village, Makale District, Tana Toraja District, Reviewed from Comfort
Indicators
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The results of the study on the satisfaction of visitors to the Jesus Blessing statue in
Tana Toraja Regency reviewed from the Comfort indicator obtained a minimum value of 6, a
maximum value of 12, a range of 8, a mean of 8.36 and a standard deviation of 1.41. More
details can be seen in the following table:

Table 9. Frequency Distribution of Comfort Indicators

Interval Category Frequency Presentation
X >10.47 7 Very satisfied 8.75%
9.07 <X <1047 24 Satisfied 30%
7.66 <X <9.07 30 Quite Satisfied 37.50%
6.25 <X <7.66 19 Less satisfied 23.75%
X <6.25 0 Very Dissatisfied 0%
Amount 80 100%

From the frequency distribution table of the level of satisfaction of the Jesus Blessing
statue tour in Buntu Burake Village, Makale District, Tana Toraja Regency, reviewed from
the comfort indicator above, it can be explained that there are 7 people or 8.75% who choose
the Very Satisfied category, there are 24 people or 30% who choose the Satisfied category,
there are 30 people or 37.50% who choose the Quite Satisfied category, there are 19 people
or 23.75% who choose the Less Satisfied category and there are 0 people or 0% who choose
the Very Less Satisfied category. Based on the mean value of 7.53, it can be concluded that
the level of visitor satisfaction with the Jesus Blessing statue tour in Buntu Burake Village,
Makale District, Tana Toraja Regency, reviewed from the facility indicator is in the Quite
Satisfied category with a percentage of 37.50%. More details can be seen in the following

histogram image.
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Figure 7. Histogram of the level of visitor satisfaction of the Jesus Blessing Statue as a
recreational object in Buntu Burake Village, Makale District, Tana Toraja
Regency, reviewed from the comfort indicator .
Discussion
Satisfaction factors are very important for success in the tourism business (Ningtias et

al., 2022) . Tourist satisfaction is likely to stimulate greater loyalty and make them more
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willing to share positive experiences with people around them (Le & Le, 2020) . Post-visit
behavior plays a very important role in communication media to help introduce tourist
destinations to many people and allow tourists to revisit or even recommend to others
(Apriliyanto & Widawati, 2023) . If a tourist destination does not give a positive impression,
it will have an impact on tourist satisfaction.

Tourist attractions are something that has uniqueness, beauty, and value in the form of
diversity of natural wealth, culture and man-made products that are the target or destination
of tourist visits (Tourism, 2009) . By providing tourist attractions, of course, tourists will be
interested in visiting the area. Attractions in tourist objects are one of the main assets that
must be owned in efforts to improve and develop tourist objects and attractions (Rajab,
2020) . Some visitors say the scenery in this tour is very good because they can see the
beauty of the city of Makale directly from the hill and this tourist spot can be used as a place
for relaxing sports.

Tourist facilities are referred to as the spearhead of tourism efforts, tourist facilities are
made to support the concept of existing tourist attractions. Tourist facilities are a complement
to tourist destinations that are needed to meet the needs of tourists who are enjoying their trip
(Sarim & Wiyana, 2017) . Adequate facilities contribute to tourist satisfaction and play an
important role in supporting tourism activities (Aryasih et al., 2024) . The facilities available
at the Blessing Jesus Statue tourist attraction and can be used by tourists include public
toilets, canteens, parking lots and others.

The development of tourism infrastructure in tourist destinations and tourist attractions
must be adjusted to the needs of tourists both quantitatively and qualitatively. Tourism
infrastructure quantitatively refers to the number of facilities and infrastructure that must be
provided and qualitatively refers to the quality of service provided and which is reflected in
the satisfaction of tourists who receive services (Risandewi, 2017) . Infrastructure plays a
very important role in encouraging the quality of tourism itself, as well as in the surrounding
environment (Astami & Handayeni, 2020) . Based on several opinions from visitors, the
infrastructure owned by the Blessing Jesus Statue tourist attraction is adequate and provides
visitor satisfaction.

One of the basic infrastructures that is considered important to support the
sustainability of tourism development activities is the provision of adequate transportation
infrastructure. The transportation infrastructure in question is not only in the form of
highways but also various other infrastructure facilities that are still related to transportation,
such as parking lots, modes of transportation and various other infrastructure facilities
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(Risandewi, 2017) . The development of tourism in an area cannot be separated from the
availability of facilities and infrastructure at the tourist attraction and the availability of
transportation facilities to reach the tourist attraction (Sarim & Wiyana, 2017)
Transportation to the Blessing Jesus Statue tourist attraction is easily accessible to visitors.
The comfort and safety factors in a tourist destination area are added value and an
opportunity for tourists to visit (Yulianto & Wijayanti, 2020) . To increase consumer
satisfaction, tourist attraction managers must pay attention to several factors such as service,
tourist comfort and public facilities. Moreover, the tourism process can be increased by
providing a sense of comfort to visitors, providing good service and adequate public facilities
to tourists by a manager or company will create tourist satisfaction (Mintardjo, 2023) .
Hopefully the management or related parties of the Blessing Jesus Statue tourist attraction
will continue to maintain the comfort aspect in order to maintain a good image for the
implementation of sustainable tourism so that visitor or tourist satisfaction continues to be

maintained .

Conclusions
Based on the results of the study on the level of visitor satisfaction of the Jesus Blessing

statue as a recreational object in Buntu Burake Village, Makale District, Tana Toraja
Regency, it can be explained as follows: there are 5 people or 6.25% who choose the Very
Satisfied category, there are 12 people or 15% who choose the Satisfied category, there are
39 people or 48.75% who choose the Quite Satisfied category, there are 23 people or 28.75%
who choose the Less Satisfied category, and there is 1 person or 1.25% who have the Very
Less Satisfied category. Based on the mean value of 57.18, it can be concluded that the level
of visitor satisfaction with the Jesus Blessing statue in Buntu Burake Village, Makale
District, Tana Toraja Regency is in the Quite Satisfied category with a percentage of 48.75%.

Some suggestions from researchers may be useful for the managers of the Blessing
Jesus Statue tourist attraction, namely that managers should pay attention and improve
improvements in all sectors such as toilet cleanliness, cleanliness around the statue and
cleanliness on the glass bridge. Cooperating between the government, private sector, tourism
managers, business actors and the community in promoting tourist attractions routinely and
sustainably, both through electronic and print media so that prospective visitors can access it
more easily and provide information for prospective visitors.
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